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Welcome

Queen Ka‘ahumanu Center is centrally located in the he pf Maui and home
to the island’s only Macy’s, Victoria's Secret , Zumiez, Zalgs; Kay :
Vans, Starbucks, and Bath & Body Works. Voted “Best Shoppig®€enter” by Maui
Times since 2017. Enjoy a wide variety of shops, restaur ts,ateries, and
entertainment at Maui’s largest shopping destination. Queen Ka‘ahumanu Center
is 5 minutes from Kahului Airport and boasts 4.2M visitoFs annually. Quegg
Ka'ahumanu Center is home to award winning programming and year-f
localized events. .
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PROPERTY INFO
BUILT 1972 N
REDEVELOPED 1994 (B
STORES 100 g
TOTAL CENTER GLA 570,000+ sq, ft.
ANNUAL VISITORS 4.2 MILLION
PARKING SPACES 2,858



Retail Mix

SHOPPING

AMERICAN EAGLE & VICTORIA’S m
OUTFITTERS * MOCYS  VICTORINS - Bath&BodyWorks

ZALES zumiez VANs [IIENEER KAY claires
Ben FranklinCeafts T Mobile LENSCRAFTERS @
Your Creative Outlet . A,

DINING
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Demographics

3-MILE 5-MILE 10-MILE
POPULATION 50,319 93,929 84,232
TOTAL HOUSEHOLDS 15,353 16,427 21,292

AVG. HOUSEHOLD INCOME $125,193 $126,428 $130,611

HOUSEHOLDS & EDUCATION \ .. Sl
10-MILE RADIUS \\ g $
N\ NN\ S—
\ N = ;
3.0 20,022+ 14,207 .
ouSEO0SZE || WITHFMLES jouseHoLDS Estlmated 4 2 II]l“lOIl
5,906+ Graduate Degree Shoppers per yeal.

13,031+ Bachelor's Degree
17,999+ High School Graduate 40,604+ Full-time office employees within a 10-mile radius

$1 39,009 - $141 ,220 Family Incomes

RACE & ETHNICITY
5-MILE RADIUS 37.8% Asian 32.3%
22.2% White 26.7% 27.1%
0 : _ AGE
9.7% Hawaiian or Pacific Islander 10-MILE RADIUS 17.0%
27.2% other

UNDER 19 20-34 35-54 55+



SUSTAINABLE
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Partnered with local artists & artisans

Destination-worthy public spaces
Customized music lists

(ustom
Local
(uration
Context and details are important
Custom artwork & FF&E

Placemaking
CREATING A SENSE OF PLACE



lenant Marketing

Queen Ka'ahumanu Center features a full service Marketing team to develop and
execute strategic Marketing campaigns and programs from community events to
public art installations to public relations to increase sales, traffic and visibility at
the center.

— DIGITAL & SOCIAL

Inclusion on property website and directories.

Regular social media posts on property social media
channels with paid support when applicable.

Opportunity to include info (offers, events, promotions) in
monthly e-newsletter.

— PUBLIC RELATIONS

Press releases coordinated with tenants, released in
conjunction with paid social posts.

Strong relationships with local media and influencers who
can offer turnkey services.

— ADVERTISING

General campaigns for center brand awareness across
digital, social, print and sponsorships.




The Dunes at Maui Lani Golf Course




https://www.marriott.com/en-us/hotels/hnmmk-co pri/photos/

MAUI SEASIDE HOTEL
Oceanfront Maui Hotel Near Kahului Airport.

PAIA INN

Paia Inn is located in a beach town on the stunning north shore. This Small Sensi-
tively-Designed Inn integrates modern amenities with historic Hawaiian character.

. 4

.
S - .

= : g e T
COURTYARD BY MARRIOTT MAUI This modern airport hotel across from the Kanaha ) LR {i&i ik
Pond State Wildlife Sanctuary is a 1.2mile drive from &3
Kahului Airport. ==

https://www.tripadvisor.com/Hotel Review-g60636-d1102016-Reviews-Paia_Inn-Paia_Maui_Hawaii.html






By The Numbers

FACEBOOK

1 4,000"' Page Likes

INSTAGRAM

7,000"' Total Followers

TWITTER

1 ,000"' Total Followers

WEBSITE

5,000 * Average Monthly Visitors
1 2 ,000"' Average Monthly Page Views

EMAIL

62,000"' Total Subscribers

SMS

2 5,000 * Total Subscribers

Wl akcmais
=207 Gueen Ka'ahumanu Centsr

—
i qkema
'\,"j' Chosdn 4 shamanu Cented

Qv

& Liked by marinasatoatalga and 38 othd
gkemaui Happy National WATERMELQ

Baat the heat and stop by @gkomaui for an

Qv

Liked by pacificretail and 41 othars
gkemaui SUNDAY FUN DAY @akomau &

2P ey QEC

o jackalope

AAMUMANL 2l
CINTIR

Qv . A

@ Liked by marinasatoafaiga and 83 others

qkcmaul MAHALD MALN ff B26 voles were cast today and
Wl can't wait 1o announce the 2027 START WITH A CART
winner! Until then we'd like to MAHALO.



Environmental,
Social &
Governance

OUR COMMITMENT

At Queen Ka’ahumanu Center, we honor our connection to the community and the environment,
recognizing blessings and generously sharing resources with others. Our management team
at Pacific Retail strives to be stewards of sustainability across their portfolio of properties by
collaborating with stakeholders at all levels.

LED is highly energy efficient technology. The
widespread use of LED lighting has the greatest
potential impact on energy savings, and we're
proud to have over 2,000 LED lights installed.

This is a crucial component to centralizing
property infrastructure. Our operations run
efficiently to monitor ventilation, lighting,
energy, fire, security systems and more.

@591

We make recycling easy for our tenants and our customers.
All recyclables are placed in a single bin for recycling.

&

%

Cardboard recycling minimizes waste and improves the
overall hygiene of the environment. It also helps conserve
natural materials. Over 250 tons of waste are recycled per
year at Queen KaAhumanu Center.
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LEASING

ANNE SINGLETON
310.562.2460
ASINGLETON@PACIFICRETAIL.COM

RYAN BACKS

317.389.6875
RBACKS@PACIFICRETAIL.COM

LOCAL LEASING

GEORGIANNE BROWN
505.699.4974
GBROWN@QKCMANAGEMENT.COM

MAGGIE PAWELEK
630.816.4110
MPAWELEK@PACIFICRETAIL.COM

X%
QUEEN
KAAHUMANU
CENTER

© © @QueenKaahumanuCenter
queenkaahumanucenter.com

275 West Ka‘ahumanu Avenue
Kahului, HI 96732



Paalflc'Retall—-Capltal Partners*(PR’BF) is one @ |
real estate mvestment groups; with a proven mmk record
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e-format retail properties. Based in Southern

trategic dlkeaﬂs over ¢ $3billion‘and 24 million square

feet in assets under dire a?agement and leasing. Additionally, 17
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