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~~~ With over 100 stores, restaurants and entertainment options, Park Place Mall
& s the premier shopping and dining destinatienin Tucson. Ideally located, the
- == center is positioned within 10 miles from the airport, the University of Arizo? ]
& the Davis-Monthan Air Force Base, and Saguaro: National Park. Anchored by
"« Dillard’s, Park Place features renowned national*brands including Sephora,
= Guess, ULTA Beauty, Chicos, Pandora, Banana Republic, Holister, H&M, and
- Victoria’s Secret as well as unique local favorites including-Creations Boutique
nment and dining options round out the vibrant

(h Yard house, Apf ebee’s Neighborhood Grill and Bar, Round One

rk Place 20 and XD complete with Luxury
ess Theatre. From locals and snowhirds
o families and young professionals, the center is a desert sanctuary where

— '- ilture, fashion, and fun come alive to create memorable experiences.
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ark Place Mall

represents the
family-friendly
community that
nodies the Southern

ﬁ . Arizi)na lifeStyle‘
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PROPERTY INFO
ST L § 1975

REDEVELOPED 2000

STORES - 117

TOTAL CENTER GLA 1,061,708 SQ. FT.
s TOTAL ANCHOR GLA" 657,025 Q. FT

Ranch Estales  WEEKLY VISITORS 135,000+
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Retail Mix

SHOPPING
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Demographics

5-MILE
POPULATION 256,626
TOTAL HOUSEHOLDS 115,698
AVG. HOUSEHOLD INCOME $84,973
HOUSEHOLDS & EDUCATION
5-MILE RADIUS
115,698 $84,000+ 63.9%
TOTAL AVERAGE ARE
HOUSEHOLDS HOUSEHOLD INCOME MARRIED
63K+ College or Graduate Degree
26K+ Graduate or Professional Degree
162K+ High School Graduate or Higher
RACE & ETHNICITY

10-MILE RADIUS

60.1% white
5.5% Black or African American
2.2% Native American

3.9% Asian
12% other

Estimated 6.3 million
shoppers per year

58,415 Employees within a 3-mile radius

30.1%

25.5%
AGE 22.6%

0
10-MILE RADIUS 21.9%

UNDER 19 20-39 40-59 60+



Placemaking

CREATING A SENSE OF PLACE

Customization,
Localization &
Curation

Context and details are important
Destination-worthy public spaces
Custom artwork & FF&E

Partnered with local artists & artisans
Customized music lists




lenant Marketing

Park Place Mall features a full service Marketing team to develop and execute
strategic Marketing campaigns and programs from community events to public
art installations to public relations to increase sales, traffic and visibility at the
center.

— DIGITAL & SOCIAL

Inclusion on property website and directories.

Regular social media posts on property social media
channels with paid support when applicable.

Opportunity to include info (offers, events, promotions) in
monthly e-newsletter.

— PUBLIC RELATIONS

Press releases coordinated with tenants, released in con-
junction with paid social posts.

Strong relationships with local media and influencers who
can offer turnkey services.

— ADVERTISING

General campaigns for center brand awareness across
digital, social, print and sponsorships.




Park Place Mall represents a significant part of the community by providing
various services, amenilies, and events.




Yard House

CHARGING WIFI KIDS COVERED LIVETV /
STATION SERVICE PLAY AREA PARKING SPORTS COVERAGE
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Site Plan
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Lease Plan
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LEASING

ELI LUX
805.403.8717
ELUX@PACIFICRETAIL.COM

RYAN BACKS

317.389.6875
RBACKS@PACIFICRETAIL.COM

LOCAL LEASING

JAMES MCGEE
520.561.9722
JMCGEE@PARKPLACEMALL.COM

MAGGIE PAWELEK
630.816.4110
MPAWELEK@PACIFICRETAIL.COM

@ @Parkplaceaz

PARK
PLACE

© @Parkplacemallaz @Parkplaceaz

Parkplacemall.com
5870 E Broadway Blvd
Tucson, AZ 85711




en track record' of evotvfng antl
ies. Based in Southern Califarnia,

,st tegii‘ W leads over $3 billion and 24 million square feet in*

asset:s under direct management and leasing. “Additienally, .17 million
square feet of asset management, atlvr‘sntysahdrmasiepplammg Services:







C Retail Capital Partners




