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| PROPERTY INFO
BUILT 1971
REDEVELOPED 2005
STORES . 150+
TOTAL CENTERGLA 1,320,043 SF
ANNUAL VISITORS ™~ 7+ MILLION
PARKING SPACES  6,100.._
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Point Place

TOLEDO, OHIO

Economic hub of an 11-county region in Northwest Ohio

450,000

People live, work and play in the Toledo metropolitan area

DESTINATION

The only enclosed shopping center within a 50-mile radius

EASY ACCESS

To major highways I-75, I-475, and the Ohio Turnpike

70,639

Vehicles passing daily

HIGHER EDUCATION

33 Colleges, universities within a 50-mile radius
with a 75,000+ student population

FORTUNE 500 COMPANIES

Dana Incorporated, The Andersons, Inc., and Owens Corning

Pearson
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BREWHOUSE. = '

SPORTING GOODS




Retail Mix

SHOPPING
- , o VICTORIA’S
@ [[H #M WA @PANDORA SECRET
ALTAR’G STATE  HOLLISTER IPINIK americAN EAGLE VANS Dillard’
OUTFITTERS

2e1le Foot Locker @ JDRYG00DS> ZALES AMERICAN EAGLE

DINING

)
3@ Blackfock. Doncar ~ DUNKIN'

RESTAURANT
BREWHOUSE

Mexican Restaurant
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Demographics

3-MILE 5-MILE 10-MILE - . e o 0 | :_":_".! e ..l.
POPULATION 87,642 212,005 448,374 ot " ;
TOTAL HOUSEHOLDS 38,591 92,248 193,858

, .Mr:gnmlﬁnﬂn:

AVG. HOUSEHOLD INCOME $94,709 $89,422 $89,533

HOUSEHOLDS & EDUCATION
10-MILE RADIUS

2.3 110,046 170,726+ $104,046+

AVERAGE HOUSEHOLDS MEDIAN AVERAGE HOUSEHOLD

Estlm3ted 7 + mll]lOIl
shoppers per year

1 23,225"' College or Graduate Degree

34,095+ Graduate or Professional Degree Trade area annual retail expenditure is $8.75 Billion annually
Al A e G Home to 75,000+ enrolled college students
54,467+ Trade Area Households Earn $100K+ 25-54 years of age make up 38% of shoppers

Generates $260 Million in sales annually ($29 Million Restaurants)

] 27,698"' Full-time office employees are within a

IWGIEEITE Toledo Is a revitalized market with a growing base of high tech, energy and medical

companies. It is one of the top 20 US cities attracting millennials.



Placemaking

Customization,
Localization &
Curation

Custom Art Installations

Communal Gathering Spaces
Instagrammable Spaces

Local Artist & Artisan Demonstrations




lenant Marketing

Franklin Park’s full-service Marketing team develops and executes strategic
campaigns and programs, including community events, public art installations,
and public relations efforts, all aimed at increasing sales, traffic, and visibility
at the center.

— DIGITAL & SOCIAL

Inclusion on property website and directories.

Regular social media posts on property social media
channels with paid support when applicable.

Opportunity to include info (offers, events, promotions) in
monthly e-newsletter.

— PUBLIC RELATIONS

Press releases coordinated with tenants, released in
conjunction with paid social posts.

Strong relationships with local media and influencers who
can offer turnkey services.

— ADVERTISING

General campaigns for center brand awareness across
digital, social, print and sponsorships.
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EASTER EGGSTRAVAGANZA TOGETHER WE SOAR ART IN KIXCON

Community
Programming & 68+ 17+ 17K+
Signature Events

ACTIVATIONS PER YEAR ATTENDEES PER YEAR

VISIT WITH SANTA 419 DAY
- X & s 90
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By The Numbers

FACEBOOK

L£5,492+ e ies

1 ,376, 1 62 + Annual Reach 44,885 + Average Monthly Page Views

INSTAGRAM

4, 7 3 7 + Total Followers
81 ) 1 1 3"' Annual Reach

WEBSITE

2 1 ,5 7 7 + Average Monthly Sessions

EMAIL

5 7, 244 * Total Subscribers

SMS
33 ,843 * Total Subscribers

franklinparkmall
g Franklin Park Mall

Franklin Park Mall

Posted by Instagram

Oct 3, 2024 - @
£+ DAVE & BUSTER'S GRAND
RELAUNCH £+
Dave & Buster's just got a maj
and we're celebrating in style!
TOMORROW 10/4 to experient
new revamped space!

@ sPECIAL OFFER @ The firs
guests to arrive will score FRE
cards fora YEAR!!

The ceremony will begin at 9
you there!

00148 72 comments

dY Like (") Comment

. Franklin Park Mall is with
" @ sfsknights.
Posted by Instagram
Dec 3, 2024 - g
The St. Francis Hockey Team made a fur
visit to get their photo taker
_{ & Huge thanks to the t

franklinparkmall
g Franklin Park Mall

@7 Franklin Park Mall is at
“ Franklin Park Mall.
Posted by Instagram
Dec 27, 2024 - &

Dunkin is NOW OPEN at Franklin Park
Mall = W #toledorunsondunkin

00 515 16 comm

{5 Like () Commen

QD% 824 111 comments 262 shares

a5 Like (7] cComment & Share
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Dillard’s
2 LEVELS
192,182sf

JCPenney

2 LEVELS
222,990sf
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16 & XD
90,132sf

FOOD COURT LEGEND

FC1

FC2

FC3

FC4

FC5

FCé

FC7

FC8

FC9

FC10

FC11

FC12

FC13

SAUCY SLAMWICH
979 SF

DUNKIN

979 sf

KABOB IT

722 sf

STEAK ESCAPE
691 sf

CHINA EXPERIENCE
705 sf

SBARRO

705 sf

BURGER GUYS
950 sf

NORI JAPAN

657 sf

MR.HERO

853 sf
CHICK-FIL-A

1000 sf

TOTALLY TEA

621 sf

MANGO THAI

571 sf

GREAT AMERICAN COOKIE
543 sf

Lower Level
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126081

PATIO
107181

5

2LEVELS
80,656sf

i

— TOIT

=

AVAILABLE
21,932sf . F

WHEELGHAIRS

T

& srowarT2s
Tosos

e
~onrn

77605t

[BLACK ROCK BAR AND GRILL

e

H

SAINT JAMES
10,458sf

e

astist

m

' cALIFORNIA
g nais

2 LEVELS
186,621sf

e 3

erevum stores [5]
e

s

2

RECESSED COURT

e
B
P
§8

=

o

J. CREW FACTORY
aseast

e o,

v

AVAILABLE
et

s

PARKING STRUCTURE B
(G+1)

LENSCRAFTERS
csi0st

CUSTOMIZED TEEZ
254561 .

WINDSOR FASHIONS
406051

e

20,497sf

11,015sf

s [stoss | §

FRANKLIN PERK 2] |2
Tzt
DOR24K

|

— — — ——— — —

aast

FIRST FORM

. . Ee
K g B %) Ea
£ s H
E 8 g :
g . = =
¢ ' g5 28
3 0% 23 &R

T L mv W p—— T

AVERICAN
ey BANTER

AVAILABLE

FIXOLOGY JEWELRY.

Taesst | &

ABERCROMBIE & FITCH|

& WATCH REPAIR

£

,,,,,, o
i
o v o
5 g 9
) >

E 3z .

RALL
o0st

LY HOUSE
n

Dillard’s

2 LEVELS
192,182 sf

=

PARKING STRUCTURE A
(G+1)

o

' SHOE

14,040sf

JORDAN
JEWELERS

g 3
5 |s | E o
[ I ] By o
F ALty |2 8
S5 Ex] € | 25| S
CE | Ezltz| | ozEE
g 38|25 | 28| 2§
HIEIEIELE
[ | [ ]| (10 ]
AUNTIE g
ANNE'S [ A T
wo we
Bg
H
.
&
Z
8
5 &
g - 5
H z. 2

DEPT.

2

P

sore

AVAILABLE
Bsest

SPENCER GIFTS. PLAYLAND
2175t

PR

BROW ART 23
joosst

18,907sf

JCPenney

2 LEVELS
222,990sf




/4

o

T,

LEASING

AMANDA DEVRIES
269.501.6226
ADEVRIES@PACIFICRETAIL.COM

ROCKY MCMURTRAY
415.531.0909
RMCMURTRAY@PACIFICRETAIL.COM

LOCAL LEASING

CASEY POGAN
419.471.2107
CPOGAN@VISITFRANKLINPARKMALL.COM

MAGGIE PAWELEK
630.816.4110
MPAWELEK@PACIFICRETAIL.COM
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Franklin Park

MALL

© © @franklinparkmall
visitfranklinparkmall.com
419.473.3317

5001 Monroe St.

Toledo, OH 43623
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Pacific Retail Capital Partners (PRCP) is one of the na
real estate investment groups, with a proven tr
evolving and repositioning large-format retail pro
in Southern California, PRCP strategically leads over $3 billion
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]
I

and 24 million square feet in assets under direct managementand' SPORTING GOODS
leasing. Additionally, 17 million square feet of asset management,
advisory and master planning services. PACIEIC

RETAIL
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