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rridor in Albany, NY, Colonie Center stands
illion square feet of enclosed, regional
stores. Nestled in the heart of New
rves as a retail hub for locals and
ov's and Macy’s, Colonie Center
ands, including L.L. Bean, Ulta

ection of premier dining options,
s PE. Chang's, The Cheesecake
Factory, and BJ’s Resta . Conveniently positioned adjacent
to Interstates 87 and 90, the center enjoys easy accessibility within both the
local trade market and the broader visitor market.

Colonie Center enhances the shopping experience with a state-of-the-art
family lounge, making it a prime destination for hoth shoppers and families.
Additionally, the center has been recognized with the prestigious Bestie Award
and named the Best Dog-Friendly Destination in the Capital Region, highlighting
its continued popularity and commitment to excellence.
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C[H.UN!E CENTER OFFERS A DESTINATIUN THAT IS MEMURABLE
_“-:{ T - EXPERIENTIAL EXCITING AND'FUN.

THIS CRUWNJEWEL PROVIDES AN ENHANCED SHAPPING EXPERIENCE
BY EMGAGING THE COMMUNITY. ACTIVATING THE GENTER WITH
& ENTER'MINMEN'FID EXCITEMENT FOR SHUPRERB OF AL!*AGES.



: represenls the quaint and charm that embodies
COlOIlle Center the Upstate New York lifestyle.




PROPERTY INFO

Built 1966 50
Redeveloped 2015

Stores 100+

Total Center GLA 1,329,379 sq. ft.

Fort Hunter

6 MILLION
Parking Spaces 9,273

Annual Visitors

Fullers

EASY ACCESS

to major highways 87N and 1-90

9 Miles

Northwest of downtown Albany

302,507

Employees within 10 miles

160,000

Vehicles passing daily

+10 NYS Department Agencies

Including DOT, OGS, OCFS, DOL, and OFT

112

Hotel rooms at neighboring Staybridge Suites

890

Woodlawn
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Ferry Nature & Historic
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Retail Mix

SHOPPING

xmocys  Bowd M smvesesE  LLBean
KAY sepHora PINK ULIA

JEWELERS 0 T 0 = e NGt ATy

SUPERMARKET / DINING
%:ggélss W @Téesecake-ﬁctoty
BREWHOUSE coming soon

FIVEGuys DUNKIN'  prciangs

BURGERS and FRIES C H I NA B1STRO

ENTERTAINMENT

(P REGAL



Demographics

3-MILE 5-MILE 10-MILE
POPULATION 99,977 180,310 930,326
TOTAL HOUSEHOLDS 23,151 74,345 223,278

AVG. HOUSEHOLD INCOME $117,488 $109,069 $110,003

HOUSEHOLDS & EDUCATION
IHILE [RADILS 223,000+ $110,003 70.6%
TOTAL AVERAGE FAMILY
HOUSEHOLDS HOUSEHOLD INCOME POPULATION
252,000"' College or Associate Degree
1 55,000+ Bachelor Degree or Higher
RACE & ETHNICITY

10-MILE RADIUS
69.6% white
15.1% Adrican American
8.1% Hispanic
1.2%  Asian

.\ HEL ‘ LE & ek

Estimated 6+ million
shoppers per year
$2.3 billion total retail expenditure within a 5 mile radius

512,459 shoppers per month / 128,000+ shoppers per week
803,208 trade population within a 30 mile radius

59.6%

AGE 22.9%
10-MILE RADIUS ’ 17.5%

UNDER 19 20-64 65+



Placemaking

Customization,
Localization &
Curation

Context and details are important
Destination-worthy public spaces
Custom artwork & FF&E

Partnered with local artists & artisans
Customized music lists




Tenant Markeling A B

Colonie Center features a full service Marketing team to develop and execute
strategic Marketing campaigns and programs from community events to public
art installations to public relations to increase sales, traffic and visibility at the
center.

— DIGITAL & SOCIAL

Inclusion on property website and directories.

Regular social media posts on property social media
channels with paid support when applicable.

Opportunity to include info (offers, events, promotions) in
monthly e-newsletter.

— PUBLIC RELATIONS

Press releases coordinated with tenants, released in con-
junction with paid social posts.

Strong relationships with local media and influencers who
can offer turnkey services.

— ADVERTISING

General campaigns for center brand awareness across
digital, social, print and sponsorships.




EASTER EGG HUNT NOON YEARS EVE

SHOP TIL YOU DROP

Community
Programming & 90+ 5+ 13K+
Signature Events

ACTIVATIONS PER YEAR ATTENDEES PER YEAR

VISIT WITH SANTA PHOTOS WITH THE BUNNY TRUNK OR TREAT MAKE-A-WISH FUNDRAISER

-




FAMILY LOUNGE MAGNIFICANT DOG COMMUNITY ACTIVITIES UNIQUE VOTED CAPITAL REGION’S 24/7 SECURITY LOCAL ART COMMUNITY FUNDRAISING FAMILY
(WITH PRIVATE NURSING TENANT MIX FRIENDLY & ENTERTAINMENT DINING EXPERIENCES BEST SHOPPING CENTER PRESENCE (school bucks and community events) PLAY PARK
ROOMS) * Voted #1 dog friendly destination in the 14 YEARS IN A ROW
Capital Region



By The Num'bers

& " coloniecenter
4 Colong Canler

View insights

FACEBOOK WEBSITE R

B Liked by elahehh and 45 others

3 5 y 000 o Page Likes 2 0 ) 000 * Ave rage Monthly Sessions "” Cqm"'f“ﬁ
2,500,000"' 30,000"' Average Monthly Page Visits  —— 2;“;"“;

Yea rl |m rESSionS 1 9 0 0 0 . . BB Liked by pacificretail and 33 oth
b y + Average Monthly Visits cotoicanier 0% s o ht P

SETIGRET VWie trisd thit tofu rce Bowl and B
chefs kiss... ]

INSTAGRAM EMAIL

6]900"' Total Followers 100|000+T0tal Subscribers 5 |
540,000"' Yearly Impressions wobrs

oav [l

@ Liced by slahenh and 18 athers

coloniecenter Step mto the new year with style! HaM at
Codonie Center has the perfect sSignalure pisces o complele
youur wardrobe, Discover varsable pieces that.,

SMS
3 7, 000 + Total Subscribers



Environmental. Ry
Social & 6

We make recycling easy for our tenants and our customers.

‘ ; OV ern an C e All recyclables are placed in a single bin for recycling.

LED is highly energy efficient technology.
The widespread use of LED lighting has the
greatest potential impact on energy savings,
and we’re proud to have over 2,000 LED lights
installed. Solar panels also deliver energy
from our rooftops.

We will have several new stations to supply electricity
for electric cars and plug-in hybrids in the upcoming
year.

This is a crucial component to centralizing
property infrastructure. Our operations run
efficiently to monitor ventilation, lighting,

OUR COMMITMENT

S

At Colonie Center, we honor our connection to the community and the environment, recog- Cardhoard recycling minimizes waste and improves the
nizing blessings and generously sharing resources with others. Our management team at A e 0 L I L B S el

- o . Ler : . . natural materials. Over 250 tons of waste are recycled per
Pacific Retail strives to be stewards of sustainability across their portfolio of properties by

year at Colonie Center.
collaborating with stakeholders at all levels.



Site Plan

=

TN —
< — = N [ A ——— — — <
f/ ,ﬁ = ere m o L S L = — TR T e T T RR T G T T
e ¢ @ npg = F F FE EE B =
0 N = 5 |E =
1 (L -] s = 9 — =
% i - g — =
2 == — —
% E% = =
t =4 |lE = a5
= = ~BLELD 5
= @8 = @ & e N ey
s s ‘ 1y il
T F ' Bl o MR
sy | UL NOBLE -
i WHOLE e !,”,!,;E,,i?mm Dt
FOODS A
———— 19,000 SF
33,783 SF
FLOOR|" 1
DECOR '/
57,204 SF
305,000 SF
Avaiiable .
_56‘30_05F_ H
W
i e =]

2LEVELS

225,000 SF

}H

|
3 TP

ol

L_fer e QI T o 0 O, o % O o o0 0
< o - o O it




Lower Level

Mall Entry 2 Efg\//\k%gig CINEMA Entry 3

Entry 1 v n on __ 0 0
o
v Ao
VALET
OUTDOOR 8 £3 =
o o SEATING
1@ OUTDOOR SEATING I = T S/ ¥y Eay . K K K
1 I . . j
ez I l 5
= ’ FUTURE L 305 326A°
P.F. Changs AVAILABLE . . BAR N ES
TRANSFORMER DEVELOPMENT | 7767 sf(rr) 1349 sf )
2,763 SF ] [ H 0 NOBI-E
ALSO: GAS LINES \"
& FIRE RISER A &
- : . - 3,132sF° . o, “ 326 : Ba4a0st
BOILER [ The _ FIVE GUYS
.| “room ‘hccscca.kc Factm_y. § BURGERS & FRIES
£ CENTRAL PLANT TRUCK COURT #1 10761 f d AVAILABLE “2918 sf
= § = LOWER LEVEL x : x = g 2450 sf R N
i = .
: : : - : : - A COUPER
I LE SOUFFLE: . 331 AVAILABLE g, =
; i 1356 sf & & 1485 sl NE
o Sidewalk Outsi /2 e . 3 24 A 425 ;
. : : e s w142 I ) ’ ’ N AVAILABLE i ’ ’ p
% //I HOT cUTS & H 1,273 sf 3245 330 s B
A o % 771 5% < o VERIZON & j]]]][ﬂ
x : F F x x T 3 T ALt 1785 sf(rr, @
peLuxe 144 : .= 322 ¥ (, ) . . . .
NAIL 5PA825 Sf* 8 2 — 4 AVAILABLE & 7
e e o © B3 1590 sf =
- . . . - . . . = = 9 2 g o
~ z 334 kS
i & x 44 | . . KAY . g
w < -, B k4 il <
L.L.Bean N s . & 2e L N S T =T PR S 7 N § UEWELERs . . . . >
: . . g =2 - 3 : oo : S Wee Oo Pty | oxB ¢ ZALES ., 1800 sf(rr) 2
zozersf ] 5 » ) g o 83 2 © ey 5 1908 Sfﬁ’].. Y e u fxe
< 3 3 3 £ . 302 2| 28 ] s/ | 3_ "¢
T T T T T T T T T a L] T or il -
o <y <5 o a© y o et s 310 314 ﬁﬂﬁﬁ - 342 7z 5d<
L& |s%S <2 o8 Efw [ B o L T s 98 25
o9 >B >o© =8 S HHHH <o xm~
F J ] T x 194 T x << B x 1 - 2 E ;F- T [T 360 366 8
9] % 165 164 162 ] 156 154 ¢ 152 gATM1 3 s <
|D w = : 1 1 : - 1 s 2 T s o - e 1 2 215 ] | i [ 1 (O] [©]
% ]
o
3 | 311 T HHH o ez =
g R ] . .309 . 317\ HH e 323 327, TE L i ) 3N
{TITIIIIIITITT] 4ue W 2 e & w . 2h
301 W s |zuy : = 3 X sz O
U n 2o 28 §EEx ; i | 2 <8 @b
WG =e oo Flgbw 5 319 2% o® o o
_ 2o 737 s »nzd 4 cinnaBON| < = 9 w q 337 S X ()
T = P T ww T T T T B z Tort AT, wE 53 .0 N U 679 <f z3 o e o 345 e ® =
112 5 s * 8 ~
lo4 106 . [ [ : .M [ : 130, 301A 3° g Se - ; "
o - = 4 W = k7] 25 F T W
2% NG <% a w < i o
3o 24 g5 83 = Ss 353 | 353A
o pE ow b <o = . — - = = E (613 = T, =
23 . 13 . : : . . . : . 28, 3% z Smmresosseooos e 28 45 | Zav
g S B ] . v Z 5 Eﬂ) 2 Py g LI) I§
£ i ° N S S R BN L ERR g
: S H & U LTA x 1 T £3 N N T - B E 5 E s K E ﬁ )
¢ & ! . . . . . -, - . g . 38 38
BE AU T * 5 / gg E g
g 2
- . . = 10,745 5f * . . = oot . /—
= T T T T T T E3 T T T T 3
T 225,000 SF }
e o
7 i
STORAGE
STORAGE
9601 sf(rr) s
. STORAGE . . . 2
orer




Upper Level

ﬁ ﬁ REGAL CINEMA
MECHANICAL
aan AND
i — R PUMP ROOM
REGAL CINEMA
X TICKET BOOTH
OPEN TO eeH
R
b
cormm || I>im/£_ L —T—
i
/ _ w
) . > S FC2 . FCT7 23 "
g 4 < = - L oz 4
g . . o o . 07 E
. E N = m =5 | 3 -
< 3 " w Z < g FOOD , FC8 5z N
8 - o 2 g _ < | ® 2 o 9)
= S ; . @ A - ] 7 COURT 8= 2 2
AVAILABLE ) i g S i < > i) FC4 FC9 8 1w . =)
[ Q. % 4% ? Tus - B ° ° s I w.s @ - 4
. - . . . I3 Ne) w w 5 4 . . e = @ oe 8 2 ITES O« w =
31,566 SF ¢ w o oo z w H 4 =r ;8 88 So Ik | wr £Ig ay o . z
%) o o s I o [o)-3 ~ 2 =K o< (R w 2l 0 O'% &
2% <o <4 O <% =& << =5 hall 4 8 ATMO2 [] FC10 wi | F o 3
Sy T 2 s BN 400 402 408 12 F : 418 430A Elw i 22
Q <R <3 Y N 00 g e pricd 15 s Iﬂ/ > L o s . S O% 5
=3 z8 z 03 33 u 2@ =a
w <~ < © © Lcl5 S E Q 440
214 212 210 208 202 o =
I I I P * N N " a0 300 e [ 61-10° 201 430 435
] Mall . - onpCL] D = s s . . e | *
m b l
< s % [ K11a g v 3
2 160" L B 2927 2907 = EI > m
=z W 400 ] 475_ | 417 427|429 2 O
< L [Jk10A T 5| T4 g2 @ {227 8% - e
407 2| O <, B3| AVAILABLE ¢iares #2088 Sx ] 432 ~ I% O
> S5 |2].38 EYeT 1382t 1107 st |o, | ©® o - i ws os | L <
e =3¢ w5
< — - _— 401 2 sl BS | - 62 " 441 447 | B
240 ’ ' ’ ' ' " a2 267A° 270 ¥4 0 W %7 |k ) 83 gz wa EX e
SPECTRUM W W W Zo 4 |9 = g og 8 | 449 451
4854 f 33 e @2 Qs Q. s} 9 XN <38 - = P
z 7 < 3 : <§ <g N o w 8 < = n:lg k]
3 o g S~ .= ) O = < e I8
5 =z =z b 2 g J = 5 > & e &
5 < < < > 5 3 < I Zg ¢
z " Z z < ) : : ) : : : ’ : . Pz
i . 7 o ¢ 5
34 N g 19} ]
ARMED SERVICES g W g zZ [}
|, RECRUITING 2o /—‘ z & 2
2 4304 sf “201A . . . . . o
= B B N N B N B W .A N z SOUTH COLO “E Me‘:':wm 2 LEVELS .
H 2 SCHOOLS 225,000 SF 5
1586 sf Elec. Room é SprvaweRm. | Elc Swichcar
_ . . . AVAILABLE . T e . . A e oer]ve | sy
% 56,300 SF o | Gomn i
AVIS/BUDGET] Beceslfin
B B B g = = A
— 1,034 sf M : 292 Mall
§§ U.S. POST OFFICE| a
4737 sf | .
o o 931 , I Entry 7
AVAILABLE : :
. 4,038 sf K
o q *
a o
a = o L
A

Mall
Entry 5

1700




LEASING

TYLER BURKHART

617.356.4349 COLONIECENTER
TBURKHART@PACIFICRETAIL.COM

ROCKY MCMURTRAY
415.531.0909
RMCMURTRAY@PACIFICRETAIL.COM

LOCAL LEASING

KRISTIN WILLIAMS
619.517.9991

KWILLIAMS@COLONIEMANAGEMENT.COM © @shopcoloniecenter O © @coloniecenter

MAGGIE PAWELEK shopatcoloniecenter.com
630.816.4110 131 Colonie Center, Management Office

MPAWELEK@PACIFICRETAIL.COM Albany, NY 12205
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pRpacific Retail AP )J IS one IF Brreal
= estaiﬂlnvesflﬁentgroups mn rack re _'_"’c‘FWo[vmg and
B reposnmnmg large-format retail propertles. Based in Southern California, 5
- PRCP strategically leads over $3 billion and 24 million square feet in
PACIEIC '"-_"'-':_assets under direct management and leasing. Additionally, 17 million

RETAIL L e e ~ square feet ofasset management, atvisory and master planning services.
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"TCONNECTWITHUS AT %7029 Centry Park East * 6418080
- - Suite 1550 7% m@ﬁs ificretail. co'm <
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