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Welcome

Nestled on the picturesque shores of Lake Champlain and conveniently located near the Canadian
border, Montreal, and Vermont, Champlain Centre offers an unparalleled shopping eXpE rlenn
with over 40 stores. Explore renowned retailers like Target Kohls JCPenney ar

Uutlet and Ross Dress for Less ongside beloved favorites :
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Demographics

CANADIAN IMPACT

3-MILE 10-MILE
POPULATION 23,921 51,184
TOTAL HOUSEHOLDS 10,584 21,902
AVG. HOUSEHOLD INCOME $77,655 $97,055
HOUSEHOLDS & EDUCATION
10-MILE RADIUS 21,000+ $97,055 48.6%
TOTAL AVERAGE ARE
HOUSEHOLDS HOUSEHOLD INCOME MARRIED
35.8% College or Graduate Degree
14.9% Graduate or Professional Degree
29.5% High School Graduate or Higher
RACE & ETHNICITY 91.2% White
10-MILE RADIUS 3.2% Hispanic
2.7% Black or African American
1.4% Asian
35.7%
0
AGE 20.4% B3.4%
10-MILE RADIUS 18.7%
UNDER 19 20-34 35-54 55+

Champlain Centre is located just a half hour from the Canadian border and only an hour’s
drive from Montreal - Canada’s second largest city and home to nearly half of Quebec’s
population

Canadian shoppers comprise 25%-30% of center traffic, not included in Placer Al data
20% of Montreal residents have an annual income over $80K

The Champlain border is the 2nd largest in the state of New York and the 5th largest
northern border crossing in the US

Canadian customers are not as inclined as Americans to shop online, due to restrictive
language laws for retailer websites, higher shipping costs, or no shipping options available
to Canada (including Dick’s Sporting Goods, Five Below, Target, JCPenney, and Kohl's)

Many Canadians travel across the border and shop in the US to benefit from tax and duty
savings



Placemaking

Champlain Centre serves as a hub for the community by providing guests
with a sense of belonging to shop, dine, and engage in activations and
entertainment. Creating convenience, a sense of place, and destination
shopping offers to guests everything they need to enjoy their visits and
share their experiences with others.

C“Stomization’ Context and details are important

Destination-worthy public spaces

Lﬂcalizatiﬂn & Custom artwork & FF&E

Partnered with local artists & artisans

Clll'ati()ll Customized music lists
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Tenant Marketing

Champlain Centre features a full service Marketing team to develop and execute strategic
Marketing campaigns and programs from community events to art installations to public rela-
tions to increase sales, traffic and visibility at the center.

— DIGITAL & SOCIAL

Inclusion on property website and directories.

Regular social media posts on property social media
channels with paid support when applicable.
Opportunity to include info (offers, events, promotions)
in monthly e-newsletter.

— PUBLIC RELATIONS

Press releases coordinated with tenants, released in
conjunction with paid social posts.

Strong relationships with local media and influencers
who can offer turnkey services.

_ e DICK’S
— ADVERTISING Ml o n--,.:i"i';“““ﬁx
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General campaigns for center brand awareness across
digital, social, print and sponsorships.
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By The Numbers

FACEBOOK

1 6,600 * Total Followers

INSTAGRAM

1 ,800"' Total Followers
2 ,300 + Avg. Monthly Reach

TI K TO K champlain_centre Get ready for a fun-f i
Tiweadav at Chammiain Dentrel o228 | ’
1 79 Total Followers @ Q ¢

FACEBOOK

1 6,600 +T0tal Followers

WEBSITE

6 likes
. champlain_centre Regdy. set, style! %% .Kick off the
4' 1 78 + Average Monthly SeSSIOnS Paris Summer Clymipics with gear that's gald-.. more
R Q O]
EMAIL

8,9 1 5 Total Subscribers



Environmental,
Social &

Governance

OUR COMMITMENT

At Champlain Centre, we honor our connection to the community and the environment, rec-
ognizing blessings and generously sharing resources with others. Our management team at
Pacific Retail strives to be stewards of sustainability across the portfolio of properties by col-
laborating with stakeholders at all levels.

LED is highly energy efficient technology. The
widespread use of LED lighting has the greatest
potential impact on energy savings, and we're
proud to have over 2,000 LED lights installed.

This is a crucial component to centralizing
property infrastructure. Our operations run
efficiently to monitor ventilation, lighting,
energy, security systems and more.

We make recycling easy for our tenants and our customers.
All recyclables are placed in a single bin for recycling.

We have several Tesla charging stations, conveniently
located near Target

(%

Cardboard recycling minimizes waste and improves the
overall hygiene of the environment. It also helps conserve
natural materials. Over 250 tons of waste are recycled per
year.






Lease Plan
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ROCKY MCMURTRAY
RMCMURTRAY@PACIFICRETAIL.COM
415.531.0909

LEASING

617.356.4549

TBURKHART@PACIFICRETAIL.COM
BSO@CHAMPLAINCENTRE.COM

518.836.4992

TYLER BURKHART
LOCAL LEASING
BRANDON SO

LOCAL LEASING MANAGER

@ © @ChamplainCentre
518.561.8660 | champlaincentre.com

CHAMPLAIN CENTRE

60 SMITHFIELD BLVD. SUITE 69

PLATTSBURGH, NY 12901
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