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,' Located along the major |-287 corridor, Bridgewater Commons is a 1.2 million-square-foot
shopping center serving the affluent residential market in the Central N.J. region. Anchored
by high-performing Bloomingdale’s and Macy’s, this regional center boasts an array of
-+ over 150 stores, restaurants and entertainment, including Apple, Lululemon, Pottery Barn,
[ TN Sephora, J. Crew, Alo Yoga, The Cheesecake Factory, Fogo de Chao and AMC Dine-In Theatres.

Furthé'r enhancing the retail mix is The Village at Bridgewater Commons, a unique 94,000

sgu'are-foot open-air shopping and dining district with well-known favorites like Maggiano’s
Little Italy, Starbucks, and Shake Shack for guests to enjoy.
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gather, savoring™not only delicious food but alsa®thie inviting*atinospi€re and comfortable

ambiance. The fusion arm materials, natural tones, and thoughtfu( design transforms an old,
mundane space into a\ b antand welcoming culinary haven.
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a unique retail mix including: Maggiano’s Little Italy,
Starbucks, Cava Grill, Chipotle, Shake Shack, Charles
Schwab, Bluemercury, Face Foundrie, Club Champion,

The Village of Bridgewater Commons encompasses
Milburn Deli, Summit Health, and DIG.
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Retail Mix
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Demographics

3-MILE 5-MILE 10-MILE
POPULATION 61,343 126,463 393,934
TOTAL HOUSEHOLDS 22,121 47,754 143,490

AVG. HOUSEHOLD INCOME $172,947 $181,213 $191,036

HOUSEHOLDS & EDUCATION
5-MILE RADIUS
2.6 47,754 $527,201
AVERAGE HOUSEHOLDS MEDIAN HOME VALUE
HOUSEHOLD SIZE

22,654+ Graduate Degree
27,657+ Bachelor's Degree
18,461+ High School Graduate
$145,71 8 - $181 ,21 3 Family Incomes

RACE & ETHNICITY .

5-MILE RADIUS 96.3% white

1 9.9% Asian
7.2% Black or African American

7.5% Other

Local Market

HIGHER EDUCATION

Highly educated residents (56% Bachelor’s Degree
or Higher; 73% Associates Degree or Higher) with
primary industries of Pharmaceutical, Life Sciences,
and Scientific/Tech Services.

Somerset County has the highest workforce
participation rates in the state and is a talent “hot
spot” for Data Scientists.

PHARMA
[MEDICAL INDUSTRY

The center’s market has been fertile ground for
medical innovation for 150+ years and is home to
worldwide to headquarters for major pharmaceutical
companies including Pfizer, Johnson & Johnson,
Sanofi-Aventis, Merck, Roche and Amneal.

MAJOR EMPLOYERS

Bridgewater Township features several major private
sector corporations employing 500+ employees
including Signify, SHI International Corp, Henkel
and MetLife.

CORPORATE NEIGHBORS

Several major corporations surround the shopping
center including Bausch Health Companies,
Brother International Corp., and Qualcomm Flarion
Technologies as well as two Marriott hotels.



Placemaking

Customization,
Localization &
Curation

Context and details are vital
Destination-worthy public spaces
Custom artwork & FF&E
Partnerships with local artists
Curated music playlists
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lenant Marketing

Bridgewater Commons features a full-service Marketing team that develops
and executes strategic marketing campaigns and experiential programs from
community events to public art installations to public relations to increase

sales, traffic and visibility at the center.

DIGITAL

Website listing, dedicated page, and opportunity to feature
special offers and events.

Strategic content on social media platforms and SMS text
messages. Access to 25k+ database.

PROGRAMMING

Incorporation into activations and programs.
Support on program or promotional development.

PUBLIC RELATIONS

Support with grand openings, product launches and
milestones.

Established local media relations.

Strategic community relations and influencers.

ADVERTISING

Strategic omni-channel campaigns for the center.
Customized opportunities for advertising, product displays,
promotions, and sponsorships of events.

CQMHONS

BRIDGEWATER
COMMONS




Environmental,
Social &
Governance

OUR COMMITMENT

At Bridgewater Commons, we honor our connection to the community and the environment,
recognizing blessings and generously sharing resources with others. Our management
team at Pacific Retail strives to be stewards of sustainability across their portfolio of
properties by collaborating with stakeholders at all levels.

LED is highly energy efficient technology.
The widespread use of LED lighting has the
greatest potential impact on energy savings,
and we’re proud to have over 2,000 LED lights
installed. Solar panels also deliver energy
from our rooftops.

By centralizing our property infrastructure,
our operations run efficiently to monitor
ventilation, lighting, energy, fire, security
systems and more.

We make recycling easy for our tenants and our customers.
All recyclables are placed in a single bin for recycling.

16 L2 Shell Recharge stations to supply electricity for
electric cars and plug-in hybrids.

8

Cardboard recycling minimizes waste and improves the
overall hygiene of the environment. It also helps conserve
natural materials. Over 250 tons of waste are recycled per
year at Bridgewater Commons.
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Lease Plan
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PERMANENT LEASING

THE VILLAGE

#
BRIDGEWATER COMMONS

MITCH SPENCER
708.250.0978
MSPENCER@PACIFICRETAIL.COM

ROCKY MCMURTRAY

415.531.0909
RMCMURTRAY@PACIFICRETAIL.COM

LOCAL LEASING

TRAVIS DILLON
315.271.9992
TDILLON@PACIFICRETAIL.COM

KRISTIE LEE
570.470.4805
KLEE@BRIDGEWATERCOMMONS.COM

BRIDGEWATER COMMONS

0 @bridgewatercommons
shopbridgewatercommons

908.218.1166 | bridgewatercommons.com
400 Commons Way
Bridgewater, NJ 08807
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